PANDEMIC SPENDING HABITS
HERE 10 STAY ®

The pandemic changed everything - almost. Companies

shifted to remote working, travel and tourism slowed to a crawl, and

people had to adjust to a new way of living, much of which was spent at home and in front of a computer.

These major adjustments also massively shifted spending habits. The pandemic contributed heavily to
factors that upended traditional seasonal spending, creating a new set of winners and losers during the
pandemic. Despite massive increases in unemployment and decreases in job creation, people still spent,

spurred by a lack of vacation and travel spending while benefiting from numerous stimulus checks.
Not only did they spend, they spent on big-ticket luxury items. From exercise equipment to new wardrobes
to home office tech to jewelry and handbags, stimulus and unemployment benefits ushered in a new kind

of spending.

Here's a look at the most popular luxury items consumers splurged on throughout the pandemic and why

we'll likely continue to see spending on these products in 2021 and beyond.
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Exercise routines look a little different these
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One of the big winners in 2020? Alcohol. With so many of us stuck at home for so long,
The pandemic brought out our inner party it's only natural some home improvement was
animal with libations and booze flowing necessary and that sleep was really, really
plentifully. During the pandemic, wine, spirits, important. This was reflected in the major
beers, and other alcohol were bought fervently, increase in big-ticket furniture and mattress
with the bulk of the purchases made online sales that is likely to last beyond 2021 as
through major delivery channels like Drizly. companies continue to

While bars and restaurants will see an uptick have a work-from-home 4/

in visitors, it'll be hard to make the argument dynamic and need to s
for $15 glasses of wine when you can get a supplement their
bottle of the same quality for that price. home office.
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As the internet integrated in our lives even more, many

saw an opportunity for an upgrade. With more people
working remotely, consumers looked for ways to have 0
a more productive home office (or to improve their 0

gaming setups). Smart watches,
AirPods and other wearables were Expected increase in
ear-worn wearables

spending from 2019
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also in high demand, likely due to
the increase in at-home exercise.
Whatever the reason, the pandemic

was kind to the gadget industry,
and will continue to be the case
given the hybrid work model ((((
that's currently in play.
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It seems like no matter what crisis people are
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going through, there will still be room in the

budget for items like jewelry and watches.

2020 turned home life into the runway, with While the pandemic hit luxury brands and

athleisure becoming the way to show off one’s retailers particularly hard, those with a little

style. While many fashion retailers and brands extra income from the lack of vacations and
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